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FAIR MARKETING POLICY
Effective Date: 1 July 2025
1. Policy Purpose
Tunu-ApC commits to ethical, transparent, and responsible marketing practices that:

· Accurately represent product quality, sourcing, and health benefits.

· Uphold consumer trust and regulatory compliance.

· Align with our core values: Health & Wellness, Integrity, Quality Excellence, and Customer Focus.

2. Scope
Applies to all marketing activities, including:

· Digital/social media, print, radio/TV, and packaging.

· Product claims, advertisements, and promotional materials.

· Communications by employees, partners, and third-party agencies.



3. Core Principles
A. Truthfulness & Substantiation
· All product claims (e.g., health benefits, organic status, quality) must be scientifically verified and comply with:

· Tanzania bureau of Standards (TBS) and or Government Chemists Laboratory Authority (GCLA) regulations.

· International standards (e.g., ISO, SMETA, Global GAP, FAIRTRADE,  FSI Basket of Standards).

B. Transparency
· Clearly disclose:

· Sourcing: "Directly from Tanzanian smallholder farmers" (per Harvest Connect model).

· Processing: "Hygienically processed and packed under quality-controlled conditions."

· Ingredients: Full ingredient lists for blended products (e.g., Precious Spice, masalas).

· Avoid misleading imagery (e.g., implying non-existent certifications).

C. Ethical Targeting
· Prohibited: Exploiting vulnerable groups (e.g., children, impoverished communities).

· Empowerment focus: Highlight job creation for women/youth and farmer partnerships.

D. Sustainability & Social Responsibility
· Marketing must reflect:

· Environmental care: "Organic, sustainably sourced spices."

· Social impact: "Supports women/youth employment and nutrition education."

· No greenwashing: Claims must match verifiable practices.

· 

4. Implementation & Compliance
A. Approval Process
· All marketing materials require review by the Quality & Compliance Team before release.

B. Training
· Annual training for marketing staff and partners on:

· This policy, TBS standards, and WHO marketing ethics.

· Accurate representation of nutrition education initiatives (e.g., seminars, radio programs).

C. Monitoring & Reporting
· Quarterly audits of marketing claims against product documentation.

· Whistleblower mechanism: Report violations via:

· Email: info@tunuagriproducts.co.tz
· Phone: +255 742 479 604

D. Corrective Actions
· Breaches result in:

· Immediate withdrawal of non-compliant materials.

· Supplier/partner contract termination for repeated violations.

· Legal action if fraud or consumer harm occurs.



5. Policy Review
· Reviewed annually by the CEO and Compliance Officer.

· Updated to reflect changes in Tanzanian law (e.g., Consumer Protection Act) and international standards.



Signed:
Dr. Domina Esther Mbela Nkuba (PhD)
CEO, Tunu Agriproducts and Consultancy Ltd.

Contact:
info@tunuagriproducts.co.tz | +255 742 479 604
Mustafa Street, Tarimo Road, P.O. Box 39844, Dar es Salaam, Tanzania

"Healthy Appetizing Taste: Nourishing Lives, Upholding Trust"
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